AHMOZ XAAANAPIOY EPrO: «<ANAMNAAZH THZ MEPIOXHZ TOY AAPIANEIOY
TEXNIKH YTHPEZIA

YAPATQrEIOY =TO MAAIZIO THE EMENAYZHE TOY
MPOrPAMMATOS UIA05-255 CULTURAL HIDRANT (URBAN
INNOVATIVE ACTIONS) (Mpout.5.850.000,00€ )»

ZXEAIO AZOAAEIAZ & YTEIAZ

A. FENIKA

To mapodv Zx€dio AopdAeiag Kal Yyegiag ouvTdyTnke AauBavovTag uttowiv Ta TTapakdaTw diaTdyuata

KOl KAVOVIOUOUG:

AmrairoUpeva pETpa aog@aAeiag Kai uyeiag oto Epyotdgio (cUp@wva pe TRV eyKUKAIO 27/2012 /
YMAN kai  YITOMEAI)
M.A. 105/95 EMNaxi0TEG TTPOdIOYPAPEG VIO TN CAUAVON AOPOAEIaG Kal uyEiag oTnv epyaacia

M.A. 16/96 EAGXIOTEG TTPOBIOYPAPEG ACQPOAAEIOG KAl UYEIAG OTOUG XWPOUG A0PaAEiag

M.A. 778/80 MMepi pétpwy aog@aleiag kata Tnv ektéAeon Oikodopikwy Epywyv

M.A. 17/96 Métpa yia Tnv BeATiwon TNG ao@AAEIOG Kal TNG UYEIag Twv epyalopévwv Katd Tnv
epyaoia

M.A. 397/94 EMAax10TEG TTPOdIAYPAPEG ACPAAEIOG KAl UYEIOG KATA TNV XEIPOVAKTIKA dlakivnon
QOpPTIWV.

M.A. 31/90 MMepi emiBAewng TNG AcImoupyiag , XEIPIOMOG Kal GUVTAPNON UNXavnuAaTwy eKTEAEONG
Texvikwv Epywv

M.A. 396/94 EAaxioTeg TPOJIOYPOPEG QOPOAEIOG KAl Uyeiag yia Tnv XPAon ammé Toug
epyadouEVOUG ECOTTAIOUWY ATOUIKAG TTPOCTACIAG

M.A. 305/96 EAGxioTEG TTPOBIAYPOAPEG ACPAAEIAG KAl UYEIOG TTOU TTPETTEI va eQapudlovTal OTa
TTPOCWPIVA 1 KIVATA £pyOTAgIa

M.A. 1073/81 Mepi péTpwy acpaAciag Katd TNV EKTEAECN EPYACIWY €IG EPYOTALIA OIKODOMIKWY KAl

TTdoNg UOEWG £pya TTONITIKOU PINYAVIKOU

A. NOMOI

N. 495/76 OEK 337/A/76 M. A. 395/94 DEK 220/A/94
N. 1396/83 PEK 126/A/83 M. A. 396/94 PEK 220/A/94
N. 1430/84 DEK 49/A/84 M. A. 397/94 PEK 221/A/94
N. 2168/ 93 PEK 147/A/93 M. A. 105/95 PEK 67/A/95
N. 2696/99 OEK 57/A/99 M. A. 455/95 ®EK 268/A/95
N. 3542/07 OEK 50/A/07 M. A. 305/96 DEK 212/A/96
N. 3669/08 PEK 116/A/08 M. A. 89/99 PEK 94/A/99
N. 3850/10 OEK 84/A/10 M. A. 304/00 ®EK 241/A/00
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N. 4030/12 PEK 249/A/12 M. A. 155/04 ®EK 121/A/04
M. A. 176/05 ®EK 227/A/05
M. A. 149/06 ®EK 159/A/06
B. IPOEAPIKA AIATATMATA M. A. 2/06 ®EK 268/A/06
M. A 413/77 ®EK 128/A/77 M. A. 212/06 ®EK 212/A/06
M. A. 95/78 ®EK 20/A/78 M. A. 82/10 ®EK 145/A/10
M. A 216/78 ®EK 47/A/78 M. A. 57/10 ®EK 97/A/10
M. A. 778/80 ®EK 193/A/80
M. A 1073/81 ®EK 260/A/81 [. YOYPTIKES AMOGASEIS
M. A. 225/89 ®EK 106/A/89 YA 130646/84 ®EK 154/B/84
M. A. 31/90 ®EK 31/A/90 KYA 3329/89 ®EK 132/B/89
M. A. 70/90 ®EK 31/A/90 KYA 8243/1113/91 ®EK 138/B/91
M. A. 85/91 ®EK 38/A/91 KYAap.oik.B.4373/1205/93 ®EK 187/B/93
M. A. 499/91 ®EK 180/A/91 KYA 16440/®.10.4/445/93 ®EK 765/B/93
.
[.YNOYPIIKES AMO®AZETS A. ETKYKAIOI
KYA ap. 8881/94 OEK 450/B/94 EFKYKAIOS 27/03 AP.MPQT.AEEM
1/208/12-9-03
OEK 451/B/93 EFKYKAIOS 6/08 AP.MPQT.AIMAL/
YA ap.oik. 31245/93 0Ik/215/31-3-08
YA 3009/2/21-y/94 OEK 301/B/94 EFKYKAIOS 5.EM.E AP.MP. 10201/12
ADA:BANIA-KOZ
YA 2254/230/0.6.9/94 OEK 73/8/94
YA 3131.1/20/95/95 OEK 978/5/95
YA ©.6.9/13370/1560/95 OEK 677/8/95
YA 6.9/25068/1183/96 OEK 1035/8/96
Y.A ap.oik.B.5261/190/97 OEK 113/8/97
KYA ap.oik. 16289/330/99 OEK 987/8/99
KYAap.oik. 15085/593/03 OEK 1186/B/03
KYA ap. A13€/4800/03 ®EK 708/B/03
KYA ap.6952/11 OEK 420/B/11
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YA 3046/304/89 ®EK 59/A/89
YA ©.28/18787/1032/00 ®EK 1035/B/00
YA ap. oik. 433/2000 ®EK 1176/B/00
YA AEEMN/oik/85/01 ®EK 686/B/01
YA AINAA/oik/177/01 ®EK 266/B/01
YA AINAA/oik/889/02 ®EK 16/B/03
YA AMEO/O/613/11 ®EK 905/B/11
YA 21017/84/09 ®EK 1287/B/09
MupoaoBeoTikr didTagn 7, ®EK 155/B/96
Ano®. 7568.90.700.1/96

1. EIAOZ EPFOY & XPHZH AYTOY
Avtikeipevo tov €pyouv « ANAIIAAXZH THE ITEPIOXHE TOY AAPIANEIOY YAPAT'QIEIOY XTO
[IAAIZIO THX EIIENAYZHX TOY [NPOTPAMMATOZX UIA05-255 CULTURAL HIDRANT (URBAN

INNOVATIVE ACTIONS » a@opd& epyoacieg avamAaong TECOAPWV TEPLOXWV Tou Anuov
XoAav8piov oto TAaiclo Tou TMPOYpPAUNaTOg TwV AcTik®wv Kawotdpwv Apdoewv (Urban
Innovative Actions - UIA) ywa tv vAomoimon touv €pyou pe titdo: CULTURAL H.ID.RAN.T
(Hidden IDentities ReAppear through Networks of WaTer) kat agopd otnv avadeldn tov
Adplavelov Yépaywyeiov, w¢ avamOCTHOTO KOUUATL WIS ONUAVTIKNG TOALTIOTIKNAG Kot

(PUOLKNG KA|POVOLLAS KL GTNV APUOVIKT £vTagn Tou oTh oUyxpovn (w1 Twv XaAavspaiwv.

2. 2YNTOMH NEPIFPA®H TOY EPFOY

O teploxég mov meplAapfavovtat oty mapovoa epyoAafia eivat ot €&NG:
1. Mepoyn NapépPaong I11 0600 EA Adapéwv

2. Tleproxés MapépPaong M2 - 3, oto Tpunpa ¢ HMapapepdtiag Zovng avapeoa otig 08006
Ip{Ba katL T'vpTtomovAov, kal oty 086 M'vgTtomovAov and v Iatpidpyxov I'pnyopiov E
uexpL kot tnv 086 KoAokotpwwvn

3. Ieproyn HapéuPaong [14 0600 KodSpou

4. Teproym MapépPaong I15 0dov Emtavicov

ZTn UEAETN TOU €PYOU QVOAUTIKA TEPLYPAPOVTAL Ol EPYNCIEG OTIG TECOEPLS
TIEPLOYES AVATIANON G TIOV TIPOAVAPEPOVTALL.
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3.2TOIXEIA TOY KYPIOY TOY EPIroy
Kupiog Tou €pyou eival o Afuog Xahavdpiou kair AiguBuvouoa YTminpeoia n AiglBuvon

Texvikwyv YTTNPECIWV.

4. TYNTONIZTHZ AZ®AAEIAZ KAI YTEIAZ
21N @don TG opydavwaong Tou £pyou, To POAO TOU OUVTOVIOTH ao@AAEIOG Kal uyEiag gival o

AlguBuvTng TOou €pyou TTou padi PE TOV PNXavikd ao@aAEiag opyavwvouv Kal ouvTtovi(ouv 1o Béua
UVYIEIVAG Kal ao@aleiag. Me 1o Eekivnua Twv epyaciwy Ba TTPETTEl va KoIvoTroindei 0 opIouog Tou

ouvTovIoTA ao@aleiag otn Aieubuvouca YTrnpeaoia.

5.NEPIFPA®H ®AZEQON EKTEAEZHZ TOY EPIFOY

To €pyo KaTaokeuddetal o€ DIAPOPESG PATEIG OTTWG TTEPIYPAPETE OTN PEAETN TOU £PyOU.

6. OPFANQZH AIOIKHEZHX

H dioiknon Tou gpyotagiou Ba trpétrel va EouaIodOTAOEl UTTEUBUVOUG PE TTOIKIAEG £EOUTIES Kal
KaOrKovTa, TTPOG aTTOPUYN OTTOIOUBTIOTE EPYATIKOU OTUXIMATOG.

O pnxavikog ao@aleiag Tou €pyou euBUVETal yia TNV ETTIBAEWN TNG EKTEAEONG TWV EPYOOCIWV

oUpgwva TTPog TIG IoXUouaeg diataelg TTepi ac@aAeiag Kail TIg TTpodiaypagég TnG YT peaiag.

OPIFANOIrPAMMA AIOIKHZHZ TMHMATOZ AZ®AAEIAZ & YTIEINHZ
To opyavoypapua Tou TuAPATOG Aoc@dAciag kal Yyieiviig Tou Epyotaiou opifel Béoeig kai

apuOdIOTNTEG OTTWGS PAIVETAI TTAPAKATW:

EPFOTAZIAPXHZ

ZYNTONIZTHZ
MHXANIKOZ
AZOAAEIAZ AZOAANEIAZ
EPFAZOMENOI
IATPOZ EPrAZzIAZz
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O Mnyxavikég Aoalciag evnuepwvel yéow Tou AlguBuvTr) Epyortagiou, Tov AieuBuvtr ‘Epyou
6oov agopd TNV aocPdaAsia Kal Ta hETpa Ac@aAgiog TTou Ba AngBouv.
Av autd Ta péTpa amairolv aAAayég, To1e 0 AieuBuvtiAg ‘Epyou Ba Trpétmel va evnuepwOei kail va

eykpivel TNV aAayn kai Ta pétpa. EvrouTolig, n Uotatn euBuvn katahoyi¢etal otov Aicubuvth ‘Epyou.

7. ZTOXOI- MOAITIKH AX®OAAEIALX (EKMNAIAEYZH MPOZQMNIKOY-EAEMXOlI AZPAAEIAEX KAI
2YIKEWYEIX AXDAAEIAY)
O avTIKEIUEVIKOG OKOTTOG Tou Avadoxou eival va OAOKANPWOEl TO £pY0 XWPIG atuxnuarta n

EMTITWOEIG OTNV UYEia KAveVOG, Kal va aTTOTPEWEI OTTOI00NTTOTE CUNPAV To oTToio Ba uTTopouce va
TTPOKAAéCEl Gueon N éupeon ¢nuId o€ OTTOIOdNTIOTE aKivnTo, KABuoTéPnon | atrPOPBAETITN SIAKOTI O€
otrolodnToTe dladikaoia, utrnpeoia fj AeIroupyia.

O Avdadoyog Ba TTPETTEl VO avapével TTOPOUOIO AVTIETWITION atrd Toug utrepyoAdfoug. ETiong
Ba diacpahioel 0TI Ba yivouv TTPORAEWEIS yia va TTiIonuavBouUv ol lavoi Kivduvol, ol 0TToiol uTTopouv
va gg@avioTolv KoTd Tnv JIGPKEId TWV €PYACIWV Kal OUyXPOvwg AauBdavovrtalr PéETpa yia Tnv
atraAoIPA 1} TNV EADXIOTOTTOINON QUTWY O€ £vVa ATTOOEKTO ETTITTEDO.

O Avddoyog Ba mpétrel va kabiepwoel pabnuata ekTTaideucng yia OA0 TO TTPOCWTTIKG WG TTPOG
TIG ATTAITOUPEVEG PUBNIOEIS aoPaAEiag Kal TIG HEBOOOUG ATTOPUYNG ATUXNMATWY. TO TTPOCWTTIKG TTOU
Ba TTpooAn@Oei TTPETTEl va £xel eKTTaIOEUTE TTPIV avaAdRel Ta KOBAKOVTA TOU WOTE va atro@euxBouv
OTTOIECONTIOTE EVEPYEIEG TTOU iICWG BEo0UV O€ Kivduvo Toug idIoug A TPITOUG.

KdaBe epyalduevog Trpiv yivel OekTOG OTO €PYOTAIo, TTPETTEl va  TTAPOKOAoOUBRoel éva
eKTTAIOEUTIKO TTPOYPOPMA, TTou Ba doBei atTd Tov YTeUBuvo AoPAAEIag, KaTd Tn SIAPKEIA TOU OTTOIOU
YVWOTOTTOIOUVTAl Ol BOOCIKEG OTTAITACEIG AoQaAEiag. Zuyxpovwg, uttdpxel OlaBéoigo 10 TTapoOv
£YYPOAQPO PE TOUG KOVOVEG OOPAAEiag TToU TTPETTEI VA TNPOUVTAI OTO £PYOTAEIO.

Ortav TTpOKeITal va eKTEAEOTEI  pia OCUYKEKPIMEVN £pyacia PE EIBIKEG ATTAITAOEIG, O AIEUBUVTAG
‘Epyou ouykaAei oUOKeEWn OTNV OTTOi0 CUUMETEXEI OAO TO KUPIO TTPOCWTTIKG, WOTE VA eVNUEPWOET
OXETIKGA pe Ta TTpoBARpaTa TTEPi aoPAAEIag.

O Mnxavikég Acpahleiag Ba exkTeAei TeEPIOdIKOUG eAéyxoug woTe va eEao@aAilel Tn
ouppoOpewon pe TIG puBpicelg Tepi ao@aleiag. Av o Mnxavikog Ac@aleiag TTapatnproeEl
OTTOIAdNTIOTE WN CUPMOP@WaN, Ba ouykAnBei oUoKewn HPE TNV TTAPOUCIa OAWV Twv HEAWV TTOU
eutTAékovTal. To avTikeiyevo Tng olokewng Ba eival n eE€Taon TNG PN CUPPOPPWONG KAl N ATTOGAC
yla T S10pBWTIKA EVEPYEIQ TTOU TTPETTEI VO TTpaypaToTroinBei. AKkoAoUuBwg, av o Mnxavikdg Ac@aAeiag

Bpiokel 611 oTn diIdpkeia TNG EMmOewpnong ol dIopBwTIKEG evEpyeleg dev £XOUV TTPAyPOTOTIONOEI,
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TIPETTEI VA TO avagEpel dueca otn Aloiknon.

>¢ ynviaia Bdaon Ba kabopifovral cuckéwelg aog@aleiag oupgwva pe 1o MN.A.17/96 Gpbpo I,
OTIG OTTOIEG OUMMETEXOUV OAOI oI epyaldouevol KaTtd TOUEIG, Kal evuttoypa@a Ba KAvouv OTTOIEG
TTapatnpioelg oe Béuara acpaleiag £xouv. Me Tnv €vapén Twv £pyaciwv o PNXavikdg ao@aAgiag Ye

TNV oUPewvn yvwun Tou Epyotagidpyn 6a kabopioouv Ta BEPATA TWV CUCKEWEWY AUTWV.

8. TEKMHPIOQ>H

Otav BIATTIOTWVETAI PIO UN CUPPOPOWON WG TTPOG TNV ao@AaAeia, o Mnxavikog Aogalciog

TePIYPAPEl TN dIOTTIOTWHEVN KATACTOON Kal Oivel TIG ATTAITOUPEVEG EVTOAEG OXETIKA UE TIG OI0POWTIKEG
EVEPYEIEG TTOU TTPETTEI EKTEAECBOUV.

O TmapaAATING TnNG TTPOAVAPEPOPEVNG EVTOANG TIPETTEI va  UAOTIOINCEl  €VIOG TOU
KOOOopIoPEVOU  XPOVOU TIG UTTOBEIKVUOUEVEG BIOPOBWTIKEG evépyeleg. AkoAoUBwg o Mnyavikdg
Aogaleiag 1 évag atd Toug ouvadéAQoug Tou Ba emmBswprioel Kal Ba emReRaiwoel OTI €XEl yivel n
O10pBWTIKN EVEPYEIQ.

Tuxov un ouppopewon Tou uTTeUBUvVou €xel oav ammoTéAeopa Tnv dueon ouvTagn avageopdg
uN-cuppdpewaong atmd Tov Mnxavikdé Aco@alciag kal Ba akoAouBeital n TTPoava@ePOUEVN OXETIKN
diadikaoia.

KdaBe atuxnua, mpétrel va avagepBei apéowg otov Mnxavikdé Ac@aleiag. H kolvotroinon
TIPETTEI VA Yivel TNV id1a gEPa TTOU OUVERN TO aTUXNua, WOTE VA YiVOUV Ol ATTAPAiTNTEG EVEPYEIEG.

KaB’ 6An tn didpkeia Tou £pyou, o Mnyavikog AG@aAsiag TTPETTEI va ival EVIIEPOG OXETIKA UE
TN OUVOAIKA £pyaacia TTou €xel EKTEAEOTEI Kal TO GUVOAIKO apiBud Twv atuxnudtwy TTou cuvéRnoav Kal
TIG WPEG EPYATiag TTou Xaonkav.

Oa ouvtdgel dnAadn pia OTaATIOTIKA €TACIO avO@OPd OXETIKA HE TA ATUXNMATA TTOU
ouvépnoav otn didpkela Tou épyou. H Aloiknon kai ol utreUBuvol yia Tnv oAoKApwaon Tou épyou Ba
AapBdvouv £va avriypago TngG TTPoava@ePOUEVNG ava@opag, WoTe va BeATiwveTal n  peBodoloyia
epyaoiag TPOANWNG aTUXNUATWV.

OMa T1a €yypaga OxeTIKA pe Béuata ao@aleiag apxeloBetouvTal, OAO Ta  ATUXAMATO
egeTafovral Kal avaAuovTal Kal N ava@opd utToBAAAETal oTn Aloiknon yia TTEpAITEPW PEAETN Kal Afjyn

amo@Aacewy.

9. NPOZNEAAZH 2TO EPFOTAZ=IO KAI MPO2BAZH 2E OEZEIZ EPTAZIAZ

H mpooTtéAaon oto epyoTdaio yivetal amd To UQIOTAPEVO OBIKO OIKTUO PECW EPYOTALIAKWV

odwv. 21N cupfoAl Twv avwTépwyv odwv Ba avaptnBolv mvakideg TpoeidotroinTikEG «MPOZOXH
KINAYNOZ! EIZOAOZ — EZOAOZ EPITOTA=ZIOY ».
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B. KINAYNOI NMOY ENAEXETAI NA MAPOYZIAZTOYN KATA THN EKTEAEZH TOY EPIFOY

Katd Tnv @don TNG EKOKOPAG OPUYMATWY ATTAYOPEVUETAI N XPAON EKPNKTIKWYV. ETriong, ol kivduvol

TTOU EVOEXETAI VO TTAPOUCIAcTOUV €ival o1 EEAG:

0O 0O 00 D0 O

O kivduvog TITwaong UAIKWY atrd Uyog.

O «ivduvog aaToyiag Twv OTOIXEIWY UTTOOTAPIENG.

O kivduvog TITwaong e§aItiag un TPOCTTEAGCIUOU XWPOU.
O kivduvog TITwong oTo KEVO.

O kivduvog {nuiag YEITOVIKWY KTNPiwV.

O kivduvog eUTTAOKAG YE PNXAvNuUa.

Katd mn didpkeia TNG atroKOoMISAG TwV UAIKWV 01 KivOUvol TTou evOEXOVTAI va TTAPOUCIGCTOUV Eival

ol €€AG:

0 000D oG-

O kivOuvog euTTAOKAG £pyaddpEvou PE unxavhuaTa.
O «kivduvog eIo0TTVOrG OKOVNG.

O kivduvog €I0TTVONG TOEIKWY AEPiWV.

O kivduvog aTuxAuaTog atrd TITWon UAIKWV.

O kivduvog epuTTAOKAG uNXavnudatwy YeTagu Toug.

O KivOuvog avaTpoTIfG PNXavAUaTog

O kivduvog TTupKayIdg.

Katd mn didpkeia TOTT00€TNONG TWV AYKUPiWV GTOUG 10TOUG:

]

0O 0O 0 0 D

O1 Kivduvol TTou EVOEXOVTOI VA TTAPOUCIOOTOUV KATd TNV dIdpKela TG SIATPNONG TwV OTTWYV, OTTWG
ava@épovTal TTaPaTTavw.

O kivduvog nAekTpoTTAngiag Kard Tnv xprion NAEKTPIKAG avTAiag TOIYEVTEVENATOG.

O «ivduvog TpaupaTioyoU atod TITWon UAIKWV atré Uyog.

O kivduvog ETTOQNG TOINEVTOU UE TO CWHA.

O kivduvog eTTaQNG TOIMEVTOU UE TA PATIOL.

O «ivduvog aoToyiag EAACTIKOU UTTO TTiEDT WE TOIMEVTEVEUQ.

Katd tn @don 1ng 10mmoBétnong o1dnpou omrAIoHoU o1 Kivduvol TToU EVOEXOVTAI VA TTAPOUCIACTOUV

givail o1 €¢N¢:

a

O kivduvog eUTTAOKAG PE PNXAvNua.
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O kivduvog TITwong UAIKWY atrd Uyog.

O kivduvog atrd nAekTpoTTANSiag Ye TNV XprRon NAEKTPOOUYKOAANONG.
O kivduvog TrTwong epyadopévwy atmd UYog.

O «ivduvog aoToxng ToTToB€TNONG UNIKWYV ETTI TNG OKOAWGIAG.

O «ivduvog aoToxng oAioBnong TnG OKOAWOIAG.

O kivduvog uTTEPPOPTWONG TNG OKAAWOIAG.

0 00O U 0o D

O kivduvog TpauUaTIOPOU aTTOd AQUAAKTEG AVAUOVEG TOU OTTAICUOU.

Katd 1N @don Tng okupodETNONG o1 KivOuvol TTou evOEXOVTAI VO TTApoUCIacTouyV gival ol EEAG:

O kivduvog ePTTAOKAG PE KIVOUUEVO PEPOG UNXAVHUATOG.

O kivduvog TITwaong UAIKWY atrd Uyog.

O «ivduvog TrTwong epyadopévwy atmd UYog.

O kivduvog TpauPaTIOPOU aTTod AQUAAKTEG AVOAUOVEG TOU OTTAICUOU.
O «ivduvog atTwAelag akong.

O kivduvog eTTOPNG TOIMEVTOU UE TA PATIOL.

O «ivduvog aaToyiag Twv aToIxXEIWY UTTOOTAPIENG.

O kivduvog TITwong e¢aITiag Pn TPOCTTEAGCIUOU XWPOU.

0O 00 00 o0 o0 o

O «ivduvog a1 atmokdAAnon Tolpéviou aTTé UYog.

Katd Tnv @don Twv H/M gpyaciwv ol Kivduvol TTou evOEXovVTal va TTapouaiacTouV gival ol €ENG:

a O kivduvog nAekTpoTTAnéiag.

O kivduvog TITwaong UAIKWY atrd Uyog.

a O kivduvog aoTOXiOog TWV OTOIXEIWV UTTOOTAPIENG.
a O kivbuvog TTITWOoNG eEaITiOG PN TTPOOTTIEAAGINOU XWPOU.
a O kivduvog TITWOoNG OTO KEVO.

O1 epyaaieg TOu TTAPACKEUAOTNPIOU OKUPODEUATOG EPTTEPIEXOUV TOUG EEAG KIVOUVOUG:
O kivduvog euTTAOKAG EPYAZOPEVOU PE KIVOUPEVA PEPN UNXAVAUATOG.

O kivduvog TITwong e¢aITiag Pn TPOCTTEAGCIUOU XWPOU.

O kivOuvog €UTTAOKAG INXAVNHATWY PJETAEU TOUG.

O kivduvog avaTtpoTrig uNXaviuaTog.

O kivduvog nAekTpotTAngiag.

| I I S

O «ivduvog TTupKayIdg.

Ta ac@aATopiypata Ba TpopnBevovTal aTTO T EPTTOPIKG TTAPACKEUAOTHPIA TNG TTEPIOXNAG.
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KaTtd Tig gpyacieg odoTroliag — ac@OATIKWY Ol KivOUVvol TToU €vOEXOVTOl VO TTOPOUCIAcTOUV gival Ol

€gng:

a

0O 0 0 o

O kivduvog eUTTAOKAG PE KIVOUUEVO PIEPOG UNXAVAUATOG.
O kivduvog TITwaong e§aItiag un TPOCTTEAGCIUOU XWPOU.
O kivduvog eUTTAOKAG PnXavnudTwy getagu Toug.

O kivduvog €10TTVONG ETTIKIVOUVWYV AgpiwV.

O kivduvog avaTtpoTriig uNXaviuaTog.

Katd T1ig epyacieg aoc@aAToKOTIAG oI Kivduvol TTou evOEXOVTAl VA TTAPOUCIacTouV gival ol EEAG:

a

a
a
a

O «ivduvog euTTAOKAG PE KIvOoUuEva Pépn Tou €EOTTAIOUOU.
O kivduvog KOTTAG aTT TOV unXaviopd KOTAG.
O kivduvog TITwong e¢aITiag Pn TPOCTTEAGCIUOU XWPOU.

O «ivduvog 10TTvVOrG OKOVNG.

. METPA I'lA THN NMPOAHYH KAI ATOTPOIH TQN KINAYNON

1. FTENIKA

KaBe epyalduevog £xel UTTOXPEWAON va yvwpidel:

Mou BpiokovTal Kal TTwWG XPNOIKMOTIOIOUVTAl Ol CUCKEUEG TTUPOCBECNG TOU TOPED TOU.

Mou BpiokeTal, TI TTEPIEXEI KAI YIa KAOE TTEPITITWON TO KIBWTIO (QOAPUOKEIO) TTPWTWV BonBeiwv Tou
TMAUATOG TOU.

KANONEZ AZ®QAAEIAZ

AtrayopeUeTal n KukAo@opia OTa PETWTTO €pyaciag xwpig kpdvog, dpBula (Tratroutoia

ao@aAeiag) kal eoépua.

AtrayopeUETal TO KATTVIOUQ OTA JETWTTA EPYACIAG KAl TIG ATTOBNKEG TOU EpyoTagiou.

AtrayopeUeTal GTO TTPOOWTTIKO VA ayyiCel OTTOIadATIOTE GUOKEUN ] INXAVNUQ, €AV OEV TOU £XEI

avareBei otroI0dNTTOTE APPOBIOTNTA ATTO TOV TTPOIOTAUEVO TOU.

ArrayopeUeTal n xprion epyaA&iwy, Ta otroia BpickovTal o€ KAKr KAatdoTaon.

AtrayopeUeTal n ekkivnon oTTolI0o®ATIOTE CUOKEUNG A HNXAVHAMATOG AV dev €X€El TOTTOBETNOET

OAOG O TTPOCTATEUTIKOG EEOTTAIONOG (AOQOAEiag) Kal €dv dev £XEl aTTOUAKPUVOEI OA0 TO avapuodio

TTPOCWTTIKO.

AtrayopeUeTal n XPNOIYOTIOINON TIETTIEOPEVOU Qépa XWPIG aKPOQUOIO Yia KoaBapiopoug
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€ddoug, TTAYKOU epyaciag K.A.TT.

AtrayopeuveTal n evattobeon UAIKWY, £pyaAeiwv K.A.TT. o€ dpPOPOUG BIaQUYNG YIaTi TTPETTEI va
diatnpouvTal KaBapoi Kal EAEUBEPOI yIa TNV ATTOPUYT] OTUXNUATWV.

AtTayopeUeTal N TTAPAUOVH TIPOCWTTIKOU KATW aTTé alwpoUeva QopTia.

AtrayopeUeTal n €TTIOKEYN OTOPWY OTA PETWTTA £pyaciag edv dev TTponynBei ouvevvonon pe
TOV apuOdIO TTPOICTAUEVO 1] EpYOONYO TTAPAYWYNAG.

AtrayopeueTal ¢’ OTTOIOOATIOTE ATOUO VO TTEPVAEI OTO EOWTEPIKO PEPOG TWV TTPOCTOTEUTIKWV
BIaTagewv Kal TTEPIPPALEWV TwV pnxavnudatwy katd tn didpkela Tng AeImroupyiag Toug.

AtrayopeuUeTal ge oTToIOdATTOTE ATOPO va B€oel ge Kivnon pia unxavy mpiv Befaiwbei oT
Kavéva GAAo aTopo dev KAvEl ETTIOKEUR, KABapIoPO ) Aitravarn, pUuBuion oTn unxavr f epyadeTal Kovra
O’ QUTA Kal g€ €TTIKivOuvn améoTacn.

Katd Tnv avéyepon KTIpiwv 1 KATAOKEUWY, Ba TrapéXovral ao@aAeig Xwpol epyaciag ol
otroiol ptropei va givalr dameda (Ta otroia Ba TTpooTaATEUOVTAlI PE KIYKAIBWUATA), KATAOTPWHATA A
EuhoTuTTOI.

OAa 1a e€wTepikd@ ouvepyeia Kal ol EpyoAdpol opeilouv va TNPOUV TOUG KAVOVEG OOPAAEIaG.
Katd 1n didpkeia €TMKiVOUVWY €PYACIWV TO TTPOCWTTIKO QUTO TTPOEIOOTTOIEITAI VIO KABE £vOEXOUEVO
Kivdbuvo Kal va €xel TTapel OAeG TIG ATTAITOUMEVEG OUOCTACEIG Kal 00nyieg ac@aleiag atd Toug
apuodIoug Tou epyoTagiou TToU €ival ETTIQOPTIOUEVOI JE TNV ETTIBAEWN.

Edv otrolodn1ToTe £§WTEPIKO OUVEPYEio 1 EpYOAdBog KaTd Tn SidpKela TWV EPYACIWY TOU PEoa
oTov gpyoTadiakd XWPo TTapafaivel TOUG KavovIoPOUG ao@aAgiag Tou epyoTagiou Kal TIG OXETIKEG
diataeis aogaieiag Tng EAAnvikAg Nopobeaiag, Ba yiveral mapéufacn auéowg atmmd Tov apuodio
emMPBAETTOVTA TOU €pyoTaiou PE OKOTTO Tn CUPMOPPWON TOU OuvePyEiou A Tou €pyoAdfou pe TIg

I0xUouoeg d10TALEIS aoPaAEiag.

3. MEZA ATOMIKHZ MPOXTAZIAZ (MAM)

MNa v ao@aieia 6Awv Twv epyalopévwy oUpewva e 1o MNLA. 396/94 emBAAAeTal N TTIOTA

£QOPUOYN TWV TTAPAKATW OdNYIWV:

a) Na @opdre Tavra TamouTola ag@aAeiag f UTTOTEG, POpUa Kal KPAvog, OTav KUKAOPOPEITE
OTOUG OPOPOUG KAl OTIG EYKATAOTACEIG TOU EPYOTAEIOU.

B) Na @opdate Tavia 6Aa Ta atrairoUpeva €idn ATOMIKAG TTPOOTACIAG KATA TNV eKTEAECN MIOG
OUYKEKPIPEVNG EPYOTIAG.

y) Alatnpeite kaBapd Kai og KOA KATAOTAGN TG ATOUIKG 0OG YECA TTPOCTACIAG, PPOVTICETE va

Ta 0ANGCeTe OTaV TTapoucialouv @BoPaG Kal va Ta atroOnKkeUeTe o€ KATAAANAO UEPOG (IMATIOBAKEG) IO
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va PNV KataoTpéPovTal.
MNa tnv TmpooTacia Twv epyalouévwy Yevikd, o Avadoxog Trpémmel va O1ab€Tel OAa Ta
amapaitnTa €idn ATOPIKAG TTPOCTACIAG € IKAVOTTOINTIKA aTmoBéuaTa TTou BpioKovTal OTNV KEVTPIKA

ATTo0nKnN.

1. FvaAia ao@alegiag

MNa TNV amoguyn atuxnudtwv ota paTia, €mmBAAeTal ol epyadouevol va @opouv yuahid
aogaAeiag. O1 diagpopol TUTTOI yuaNIwv gival ol €€AG:

a) N'uahid 101K yIa EpYaTieg KOTING JE CUOKEUR 0EUYOVO-aaETIAIVNG.

B) FuaNid i paoka pe €18IKG YUOAT yIa epyacieg NAEKTPOOUYKOAANONG.

2. Mavna

>1n 8136€0n TOu TTPOOWTTIKOU BpiokovTal yavTia d1agopwy TUTTWV:

a) AeppdTiva yAvTIa TwV OTIOIWV N XPAoN €ival UTTOXPEWTIKI OE EPYOTIEG XEIPIOPOU KOPTEPWV
KOl JUTEPWYV QVTIKEIMEVWYV YIa va TTPOCTATEUOVTAI Ta OAKTUAQ Kal Ta XEPIO aTTO KowiyaTa, TPUTTAKATA
KQl TPAUUATIOPOUG YEVIKA.

B) NaoTixévia yavTia nAekTpoAdywyv (TUTTou AEH) Twv oTToiwV N XPprion €ival UTTOXPEWTIKA  YIO

NAEKTPOTEXVITEG TTOU €ival UTTOXPEWUEVOI VO EpyadovTal 0€ KUKAWATa utro Tdon.

3. NatrouTola acpaleiag

a) Ta apBula eival uTToXPewTIKA yia OAoug Toug gpyalopévoug TTou OIaKIvOUVTal OTOUG
OpOUOUG KAl TIG EYKOTAOTACEIG TOU gpyoTagiou.

B) O1 PToTEG €ival UTTOXPEWTIKEG O XWPOUG ME VeEPA, AAOTIEG KAl OUCIEG KOl YEVIKA

oTToudnTToTE N XPrion dpPulou Ba ékave TTPOBANUATIKA KAl AVOCG@AAR TNV £pyacia TOU TTPOCWTTIKOU.

4. Z1T0AN epyaoiag
Eival utroxpewTikr] yio O6A0 TO TTPOCWTIIKG, TO OTToi0 av@Aoya pe TO €id0G KOl TNV
ETMKIVOUVOTNTA TNG EPYATIAG TTOU EKTEAE], POPA TOV KATAAANAO TUTTO POPUAG.
O 10TTOI QUTOI €ival o1 EE€AG:
a) Kovég popueg epyaciag dIYEPEIG.
B) AdidBpoxeg EvavTi BPoxnG KTA.

5. Kpdvn

AtrayopeUeTal n epyacia A N KUKAogopia JEoa aTo EPYOTALIO XWPIG KpAvog acpaAciag.
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MNa Tnv TpooTaacia atd uwnAoug BopuPoug, ol epyalducvol Ba XpnoIPoTToIoUV WTACTTIOEG.

4. AAEIEX EIZOAQY — AIAAIKAZIA ENIZKENTON

AtrayopeuveTal g€ avapuodia TTPOCWTIA VA EICEPXOVTAl OTO EPYOTAEIO.

AtrayopeUeTal auoTnEAG N €I0QYWYH Kal XpAon OTo €PYOTASIO OIVOTTVEUUATWOWY TTOTWV, OTTWG
€TiONG Kal N €i0060 aTtéuwV HEBUOUEVWV.

Otav 010 QUAGKIO TTAPOUCIAZeTal €vag ETTIOKETTTNG, O QUAOKOG TNG BApdiag €xel kaBnkov va
TNAEQWVAOEI OTO TTPOOWTTO TTou Ba dexBei TNV eTTIOKEWN YIa va €xel TNV eTIRBERaiwon.

To TTpocwTiké Tou Avadoxou , Tou Kupiou Tou Epyou kai Tng EmiBAewng TTou TTEPIPEVEI
ETTIOKEWYN TPITWV, £XEI TNV UTTOXPEWOT) VA EIBOTTOIEI TO QUAGKIO ATTO TTPIV, WOTE PHE QUTOV TOV TPOTTO VO
KePOIZeTaI XPOVOG aTTO TOUG EAEYXOUG Kal TOUG VEKPOUG Xpovoug. O @UAAKOG €XEl TNV UTTOXPEWOT Va
onuEIWoEl oTo BIBAIO ETTIOKETTTWYV TNV WPA TNG €600V Kal TNV UTTOYPA®H.

O Avdadoxog 6a diatnprioel OTTOTEAECUATIKO TO QUAAGKIO OupTTEPIAQUBavopévou  Tou
TIPOCWTTIKOU KAl TWV €yKATAOTACEWV Kal Ba epodidcel To QUAAKIo pe BIBAio emokeTmTwy kal 10

KpAvn, TOUAGXIOTOV, AV QTTAITETAL.

5. MINAKIAEX KAl THMATA AZOQAAEIAX

MpogidoTroINTIKA CAUATA €ival UTTOXPEWTIKA Kal 0 AvAdoxog HEPIUVA WOTE TETOIO KATGAANAQ
oAuaTa va aveyeipovtal o€ 0AOKANPO TO XWPO epyaciag cUupwva We 1o M.A. 105/95.

>1nv gicodo Tou dpduou TTpoaTréAaong Ba avaptnBouv Tivakideg TTpoeidotroinong MPOXOXH
EIXOAOZ —-EZOAOZ EPIOTA=IOY

>¢ amooTaon 150 m ammd Tov SpOuo TTPOCTTEAACNG, KAl TTEPIOPIOTIKEG TTIVAKIOEG TaXUTNTAG.

2710 XWPO Tou epyoTagiou Ba avapTnBei mvakida peyioTou opiou TaxuTnTag 20 Km.

210 epyoTagio Ba avaptnBei TIvakida UTTOXPEWTIKAG XPrHong AapPuAlwv Bapéou TUTTOU,
aTTayopEUCn KATIVIOPATOG KAl UTTOXPEWTIKI TTPOCTACIO TWV HATIWV YIA TOUG NAEKPOCUYKOAANTEG.
Emiong, 8a avaptnBei Tivakida UTTOXPEWTIKAG XPHONG KPAVOUG ao@aAgiag, Tvakida peyioTou opiou
TaxutnTag 20 Km, uTTOXpEWTIKN TTPOOTACIa QUTIWV KOl JOTIWY  OTTou aTtrarTeital, Tivakida évoeigng
TPWTWV Bonbeiwv Kal xpriong TnAepwvou Kai Trivakida Trpoeidotroinong avativagng. TéAog oTn
KOTOOKEUN Ba XPNOIYOTTOIOUVTAl OTA PETWTTO EPYOOIWY KATA TTEPITITWON EAAOTIKOI KWVOI, PaVOi JE

AVOAQUTTEG, PWOPOPOUXA YIAEKA Kal TaIViEG ao@aAEiag.

6. MYPOMPOZTAZIA — NYPOZBEZH

A. NpoAnywn Nupkaidg
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ATmrayopeleTal O0TOUG €PYOCOPEVOUG TO KATTVIOPO KAl TO AVOPPO QWTIAG N N €KTEAEON
epyaoiag TTou TTIPOKAAEi uTTEPBEpUavon 1 omvenApa péoa Oe TTEPIOXEG TOU E£PYOTALiOU OTIG
OTTOIEG UTTAPXOUV OXETIKEG 0ONYiES KAl YEVIKA O€ XWPOUG OTTOU UTTAPXOUV EUPAEKTA UAIKG.
ATtrayopeUeTal n XPron YUPVAS @AOyag ] OTTolodrTIOTE £pyacia TTou TTPOKAAEl OTivelnpa,
@AOYa 1 BepudTNTa, XWPIG TNV Adela Tou uTTEUBUVOU gpyodnyou.

O1 xwpol gpyaaiag Ba TpéTTel va diatnpouvral kaBapoi (atmopakpUvovTag apéowg OAa Ta
oKouTTidIa Kal Ta eUPAEKTA UAIKA OTTWG Addia, oTouTTid, XapTId, u@dopaTta, EUAA KATT).

Mpétrel va utrdpxel TTAvToTE ££000G EAEUBEPN Kal XWpIg ePTTOdIA, Yyia AUED ATTOPNAKPUVON, O

TTEPITITWON TTOU KIVOUVEUEI N {wr) KATTOIOU OTTO TTUPKAId.

B. KatamoAéunon @wridg.

Fevika

To UAIKO KOTATTOAEUNONG QWTIAG PTTopEl va xpnolipotroindei ava mmaca oTiyun.  [Mpétel
Aoitrév va TTapapével TTAVTOTE EAEUBEPO Kal va ival TTPoaITo.

To uAiké auTd TTpoopileTal auaTnEA yia Xprion HOVO O€ TTEPITITWON TTUPKAIGG. ATTayopeueTal
«aQuaTnpd» n Xpnoiyotroinon OAwv Twv dlaTeBeIyévy JECWY QVTIMETWTTIONG TTUPKAIAGS yia

GAAOUG OKOTTOUG EKTOG EKEIVWY YIa TOUG OTTOIOUG TTpoopifovTal.

AlateBeipéva péca KardoBeong TTUPKATAG.

MupooBeotripeg CO2 yia oTePed, UYPQ, aépia KAUOIPA Kal NAEKTPIKEG EYKATAOTACEIG.
MupooBeoTrpeg oKAVNG YIa OTEPEA, UYPA KAl agpia Kauoiya KaTd Kavova.
AppOG yia KaTtdoBeon OTEPEWV 1] UYPWV KAUTIHWV.

2KOTTAVEG KAl QTUApPIA.

AVTINETWTTION TTUPKAidg

Mpémel va eival yvwoTd Ta TTUPOCRECTIKA PECa TTOU UTTAPXOUV OTO XWPEO E€pyaaiag, TTou
BpiokovTal, yia TTOIEG TTUPKAIEG €ival KATAAANAQ KOl TTWG XPNOIMOTIOIOUVTAl.

AtrayopeUeTal va XpnoiJoTToloUvTal TTUPOCRECTAPEG VEPOU Kal YEVIKA VEPO OE€ NAEKTPIKEG
EYKATAOTAOEIG UTTO TAON Kal uypd KaUoIua.

AlaTnpoupe Tov XWPO KaBopsd atmd XopTid Kal eU@AEKTO UAIKA Kal TTEPIOBIKA KAVOUME
ATTOWIiAWGON TOU XWPOU TOU £PyOTagiou.

To vepd va XpnaoIJoTToIEiTal YIa:

a) kataoBeon QWTIAG o€ OTEPEQ

B) Na ehappd oTeped UAIKG OTTWG XOPTIA, XOPTA, OTOUTIIA KATT va aTTo@eUyeETal N XPHAoN

TupooBeaTripwy okévng 1 CO2. H kaAUTepn AUon givail To vepod.

>XEAIO AZDANEIAZ & YTEIAZ 13 ]

Cultural Hidden

IDentities ReAppear
through Networks O
of WaTer

CULTURAL Eggﬂg‘m
HIDRANT

i

URBAN
INNOVATIVE
ACTIONS




AHMOS. XANANAPIOY EPFO: <ANANAASH THz NEPIOXHE TOY AAPIANEIOY

UEOINAINR AR 2l YAPATQFEIOY £TO MAAIZIO THE EMENAYZHE TOY
MPOrPAMMATOS UIA05-255 CULTURAL HIDRANT (URBAN
INNOVATIVE ACTIONS) (Tpoutr.5.850.000,00€ )»

IM)._Odnyieg eméuBaong o€ MEPITITWAN TTUPKAIAG.

Edv avTiAn@Beite @wTId G€ OTTOIOdNTIOTE ONUEI0 EVIOG KAl EKTOG TWV E€YKATOOTACEWV TOU
epyoTagiou Ba TTPETTEI ANECWG VA EIDOTTOINOETE:

e To TuAua TTou PBpPIioKETAI TTANCIECTEPA OTO ONMEIO GWTIAG. ZTn CUVEXEID TTPOCTIOBNOTE VO
OBACETE A va TTEPIOPICETE OCO gival duvaTov TN GWTIA XPNOIMOTIoIWVTAG OAa Ta KATAAANAa
yia TNV TTEPITITWON PECA TTUPOCRECTIKA.

e To TTPOCWTTIKG TTUPACPAAEIAG Kal TO QUACGKA .

e Edv yia otroiodnmote Adyo dev amavid 10 TNAEQWVO TOU QUAAKA, KAAEOTE apéowg Tnv

TupooBeaTikh YTnpeoia (199) .

NMPOXOXH:
OAec o1 _evépyelec emméuBaong TTPETTEl va KaTeuBuvovTtal amd Tov utreUBuvo Bdapdiac i Tov

Epvyotaidpxn.

7. ZXEAIO ANTIMETQMIZHZ KATAZTAZEQN EKTAKTHZ ANAIKHZ

O emikepaAng kdaBe Bdapdiag (emOTATNG Kal £pyodnyog) o€ ouvepyacoia pe Tov [evikd

Epyodnyo, tov TexvoAdyo-MnyxavoAdyo Mnxaviko, Tov Mnxavikd Ao@alciag, Tpétel va Aaufdvouv

Ta KATAGAANAQ PETPO YIA TNV AQVTILETWITION EKTAKTWY AVAYKWY, OTTWG AUTE ava@EpovTal TTapakaTw.

A) Epyariko Atuxnua

g KGBe epyaTikd atuxnua apéowg €I0TTOIEITaI N opada acpaAgiog Kal O yIaTpdg Epyaciog
TTPOCPEPEI TIG TTPWTEG BonBeieg. EAv o TpaupaTiouog ival coBapng HOPPNG TTPETTEI VA PPOVTIOE! VIO
TNV PHETAQYOPA TOU TPAUUATIOPEVOU OTO TTANCIECTEPO Epnuepelov Noookoyeio.

KdaBe TpApa eival UTTOXPEWMPEVO va €XEl @apupakeio €COTTAIOUEVO KATAAANAO pe OAa Ta
aTrapaiTnTa @APHAKA Kal UAIKG YEVIKA yIa TNV TTOPOXN TTPWTWV BonBeiwv o€ TTEPITITWON ATUXHOTOG.
>¢ TEPITITWOoN eAa@PoU aTUXAPOTOG:

- Metd amd kdBe eAa@pu Tpalua O ATUXNMATIOG TTPETTEI VO XPNOIMOTIOINCEl BaCIKA PETPO
BepaTreiag kal Kupiwg KaBApIoPa KAAS (avTIONTITIKG) Kal EVOEXOUEVWG ETTIOETHO.

- Edv n katrdoTtacn Tou TPAUUPATOG OTTQITEI TNV GUECN ETTIMEAEIA VOOOKOUOU, O gpyodnyog
Bapdiag Ba evepynael yia TNV HETAPOPA TOU ATUXNHUATIA OTO TTANCIECTEPO VOOOKOWEIO.

>€ TEPITITWON ooBapol aTUXANATOG :

- Eival amapaitnto va ©08o0v oTov atuxnuoTia OAEG o1 OTOIXEIWDEIG TTPWTEG PonBeieg oTov

TOTTO TOU OTUXAMOTOG TTPOTOU pETapepBei oTo Noookoueio.
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B) Aiadikaoia ekkévwaong Tou gpyoraéiou
H diadikacia @épeTal €1g TTEPAG ATTO KOIVOU O€ OUVEPYATia Je TNV UTTapxouoa diadikacia TTou

akoAouBei n utTnpeaia.

Ava@opd ekTdkTOU avdykng oto Epyordaéio

O1 avBpwTTol TTOU Ba €VTOTTIoOUV TTPWTOI TNV avdykn Ba evnuepwoouv Tov Epyotaiapxn 1o
Taxutepo duvatd (OVOUOTETTWVUUO Kal B€an Tou OupBdaviog) | av autdg va atmouciadel, Tov
QVTIKOTOOTATN TOU.

OMol o1 epyalbéuevol CUYKEVTPWYOVTAl O€ TTpokabopiouéva onueia yia TTepaItépw odnyieg. Ol
EMPAETTOVTEG EKTINOUV TTWG O EpYATEG Ba douAclouv KATw atrd TNV ETIRAEWRA TOug Kal OTI gival o€
ETOINOTNTA YIA TNV EKKEVWOT EKTAKTOU AVAYKNG.

O Avadoxog £€0UCIodOTEl TTPOG ATTOPUYI OTTOIOUSHTTOTE EPYATIKOU ATUXHMATOG:

- TOV OUVTOVIOTH 0¢€ BépaTa ao@alciag, Tov unxavikd ac@aleiag, Tov 1aTpo £pyaaiag, amd Toug
o1Toioug opyavwveTal pia Ouada ‘EkTakTng AvAykng PE ETTIKEQOAAAG TO UNXAVIKO ao@aAgiag Kal JEAN
aropa 1Tou Ba eival KatdAAnAa opyavwuéva, WOoTe ETTAPKNAG apIBUOG peAwv Tng opdadag va eivai
d1aBéoipog yia dpdon kai Bor)Bgia oTToTEDNTTOTE KATA TN SIAPKEI TWV EPYATIWV.

H utr’ 6wn opdda Ba ekmmaudeutei Ao €18IKEUPEVO TTPOOWTTIKG. KaBe péNog Tng opddag Ba eival
IKavo va dwaoel TTpwTeG BonBeieg, va AsiToupynoel Toug eEOTTAIONOUG TWV AVATTIVEUCTIKWY CUOKEUWYV
Kal Tov €EOTTAIONO TTUpdOoPBeong Kal va €xel duvatotnTa APECNG TTPOCTTEAACONG TWV HETWTTWY
epyaaoiag.

O pnxavikdg aog@aleiag Tou £pyou eubuveTal yia TNV €TTIBAEWN TNG €KTEAEONG TWV EPYOCIWV

oUpewva TTPOog TIG IoXUoUCEG DIATALEIS TTEPI ao@aAEiag Kai TIG TTPodIaypa@ES TOU TTEAGTN.

Ta kaBkovTa TG Opadag ‘Exkraktng Avaykng givai:

e [lapoxn MpwTtwyv BonBeiwv.

o [lapoxn kai diavopy M.A.T.

e Evnuépwon mpoowTrikou.

e E&aoc@dMion kal GuvTAPNoN TWV TTAPAKATW UAIKWV.
a) ‘Eva (1) gopeio Tpaupativov
B) Mia (1) paAAivn kKouBépTa
y) Mia (1) @i&dAn oSuyovou
0) YAIKA yia €TTidean TpauudTwy, ammoAuuavon KA 1T

€) Evéoeig avaAynTikEg.

oT) AVATTVEUOTIKEG OUOKEUEG VIO TNV TTAPAKPATNON OKOVNG.
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¢) Tpeig (3) AapTITAPES avBeKTIKOI O€ £Kpnén.

n) CUVTAPNON €EVOG CET PAPPOKEIOU OTA KUPIA PETWTTO EPYATIWV.

O 107p6¢ epyaaiag Tou Ba ouvepydletal Je TO €pyo  UE oUuBacn TTApoxAg uTNPEcIwy Ba
eAEyXEl TOV TTOPOTTAVW €EOTTAIONO KAl Padi uE TOV pNXOvIKO ao@aAgiag, Tov ouvTovioT o€ Béuarta
ao@aAeiag kal Tov epyoTagidpxn Oa eivar utelBuvol yia TNV aoc@QAAEld TOU €Pyou Kal Twv
epyagouevwy.

0)Zuvtnpnon Kai €mMBeWwPNon TwV PECWV TTUPOOREONG, TNV KATOAANASTNTA QUTWV Kal TNV

dlavour Toug OTav XpelacTouy.

Ta kaBikovTa Kal o1 egouaieg Tou MnxavikoU Ao@alciag givai:

e padi ye v opada acakeiag Tou ‘Epyou, va £xel AUEan ETIKOIVWVIA PE TOUG APHOBIOUG
PopEeig, OTTWG Tpoxaia-aoTuvoia, TPWTEG [BorBeIeg, TOTTIKA AUTOBIOIKNOT, KOIVWVIKOUG
POpEig, Popeig HadIKNG EVNUEPWONG .

e TPOyvwon Kol AUon TTPOoBANUATWY TTOU TTPOKUTITOUV OTO €PYO, OTTWG ETTIKOIVWVIEG,
avaoQaAcic ouvbnkeg oTo epyaciakd TTePIBAAOV, TOTTIKEG DUOKOAIEG yia TNV ao@AAgia Tou
£PYOU Kal Twv epyalouEVWV.

e VO OUCKETTTETOI PE TOV OIEUBUVTH Kal PNXavikoug TTANPO@OPWVTAg Toug yia 7o Babud Twv
METPWV ao@aAgiag TTou e@apudlovTal.

e VO Opyavwvel €AEYXOUG ao@OAEiag OTO TUAMPA yia TO OTToio €ival UTTEUBUVOG, WOTE Va
emPBePaiwveTal N dlATAPENON Kal ETTIBOAR TWV PETPWV ACQPAAEIQG.

e va emBePaiwvel TNV UTTAPEN TOU KATAAANAOU TTPOOWTTIKOU £EOTTAIONOU ao@aAeiag yia KABe
epyagouevo Kkal va eTTIBAETTEI TNV 0POA XPHON AUTWV.

e VO EAEYXEI TNV EKTEAEDT TWV EPYOOIWY, VA ETTICKETITETAI TAKTIKA TO EPYOTALIO KOI VO QVAPEPEI
TIG OTTOIEG ATTOKAICEIG ETTIONUAiVOVTA.

e VO EPEUVA TO aTUXAMOTA Kal va dlatnpei Eva nuePOAdYIO KaTaypa@ng TOUG yia TV aTToQuyN
GAAWV TTOPOHOIWV.

e va eTRePAIWVEI OTI TO TIPOCWTTIKO €ival EVAUEPO OXETIKG PE TIG TIPWTES BONRBEIEG TTOU TTPETTEI
va TTapEXOVTAL.

e va @povTiCel yia Tn dIEEaywyn EVNUEPWTIKWY HABNUATWY OTOUG €pyalouevoug Katd Tnv

EKTEAEDOT TWV EPYOTIWV.

N Avayyelia Atuxruarog
1) Av Pg TNV OPXIKA QVTIYETWTTION £VOG ATUXAKOTOG JIOTMIOTWOEI TTWG 0 Tpaupatiag TPETTEl va

uetapepBei oe TAnciov Noookopeio 1 KAIVIKA, n PETAQOPG yiveTal auéOwG PE  AUTOKIVNTO TOu
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Epyortagiou.
2) MeTd TNV QVTIPETWTTION TOU OTUXAMOTOG €I00TTOIEITAI:
a. O TeXVIKOG ao@aAEiag.
B. O lMpoioTapevog Tou TUAUATOG OTTOU AVAKEI O ATUXNMATIOG.
3) O1 Texvikoi aopaAgiag Tou Epyotagiou pofaivouv oe £peuva kal avaAuon Tou ATUXAPATOG
TTPOKEINEVOU Va BIaTTIOTWOOoUV Ta aiTia.
4) O lMpoioTapevog TUARPOTOG OTO OTTOI0 AVAKEI O ATUXNMOTIAG, TTPORAiVEl KATA TTEPITITWON OTIG
€€NG eVEPYEIEG:
e Edv mpokemal yia eAa@pu atuxnua Tmou Ba cuvetTtdyeTal oAlydwpn atmoudia Tou atuxnuaria -
MIKpOTEPN aTTo 8 WpPES - atod TNV gpyacia, oupBouleletal TNy ‘EkBeon Texvikwv Ac@aleiog
Kal TTpOTEivel AUCEIG i} KAvel cuoTdoelg (avaAoya Pe Ta aiTia) €701 WOTE va pnv eTTavaAngBei
TTAPOPOIO aTuxnua.
e Edv mpokemai yia coBapd aruxnua mou Ba £xel oav ammoTéAeoua pia SIaKOTIH Epyaciag - atro
TTAEUPAG aTuxnuaria - yeyaAuTepn ammoéd 8 wpeg, o MNpoioTduevog Tou atuxnuaTia:
- Evnuepwvel Tov Epyotagidpxn péca oe 24 wpeg T0 apyOTEPO OTTO Tn OTIYUr TOU OTUXAUOTOG,
agou gpeuvnoel Ta aiTia Kal CUPBOUAEUBE Tn oxeTIKA €kBeon Twv TexviKWwV Ac@aAeiag.
o [lpoteivel AUceig 1 kAvel ouoTaoelg (avdAoya PE Ta QiTid) WOTE va Pnv €TavaAn@Bolv
TTapOpoIa aTuxAuaTa.
e  JupttAnpwvel TN ARAWGON aTUXAUOTOG 0€ GOQ CNUEIQ TOV APOPOUV Kal TNV JOVOYPAPEL.
5) To ypageio TpoowTtrikoU PeTd TV avayyeAia atuxAuarog atréd Tov MNpoioTduevo TuRuaTog,
evnuepwvel AMEXQZY tnv EmBewpnon Epyoaciog kalr cuptAnpwvel Tn dAAwon oTuxAUaATog oTa

onueia TTou TOoV apopoUy.

8. THPHXH ENTYMNQN ENI TONOY TOY EPFOY
ZUuoewva ue Tov Néuo 1396/83, dpBpo 8, Tnpouvral:

- ET1i T0TT0U TOU £pYyOU TNPEITAl NUEPOADYIO PETPWY ACPOAEIag, TO OTToIO €ival Bewpnuévo atTd
Tnv TOTTIK EmBewpnon epyaciag kal O0To OTT0i0 avaypd@ovtal a1d Tov Mnxavikd Ac@alciog
TTEPIOTATIKA TTAPARaAcNG TwV Kavovwy ac@aleiag atmd Toug pyalouevous, KabBwg Kal UTTOBEIEEIS yia
TO TI TIPETTEI Va Yyivel atrd Tov EpyoTagidpyn.

- Emiong tnpeitar BiBAio Atuxnudtwy 61mou onueiwvovTal 6Aa Ta atuxnuaTa TTou cupBaivouv
atré Ta 17010 oORapd £wg Ta AlyoTepa coBapd.

- ‘Eviutra mpog avakoivwan 81a TOIXOKOAANTEWG:

2T0 XWPO Tou gpyoTagiou avaptouvral £VIUTTA TTOU KoBodnyouv Kal EVNUEPWVOUV TOUG

epyagouevoug oe CnTANaTa aoPAAEIAg KAl UYEIOG.
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9. MPO2TAZIA NMEPIBAAAONTOZ
Qg mepiBaArov voeital Téao 1o Puaiké MepiBaAlov 600 Kal To AvBpwWTTOYEVEG.

H 1rpooTacia Tou ePIBAANOVTOG TTPETTEN Va €ival PeyioTng onuaciag yia Tov Avadoxo.
O oxedlaopog TwV £pywV YiveTal TTAVTA KATA TETOIO TPOTTO WOTE VA ETTITUYXAVOVTAL:
(1) H péyiotn duvath evapuovion Tou ‘Epyou oTo TTepIBaAAov.
(2) H eAdxioTn duvatn diatdpagn Tou TTEPIBAANOVTOG.
O1 TTapatrdvw oTéxol IKaVoTToloUvTal:

e Tooo katd tn didpkela (WG Tou €pyou.

e Ooo kal Katd TN SIAPKEIO KATAOKEUAG TOU.

10. MHXANHMATA & EZONAIZMOZ

O unxavikdg eoTTAiou6g €vog gpyoTadiou TTepIAAPBAVEl PUNYXAVAPOTO TTOU  €SUTTNPETOUV

d1agpopeg epyacieg. ESw evOEIKTIKA ava@EPOVTal Ol EKOKAPEIG, OI POPTWTEG, OI UTTETOVIEPEG K.a. Ooov
a@opd Ta XWHATOUPYIKG €pya XPNOIUOTTIOIOUVTAl Ol QPOPTWTEG, Ol EKOKAPEIG, Ol TTPowonTég, ol
0000TPWTAPEG, Ol ICOTTEOWTEG Kal TA QOPTNYA AVATPETTOUEVA. XTO XWPO TOU €PYOTAEiOU YEVIKA
XPNOIYOTTOIOUVTAl: YEPAVOI, YEVVATPIEG Kal Asw@opeia A eTIRATIKA.

OMog 0 1816kTNTOG  KIVNTOG  €EOTTAIOUOG  TNG  €TaIpEiag, OTwWG  QopTnyd,  YEPAVOI,
NAEKTPOOUYKOANACEIG Kal GAAa TTapopoia OTTwG €TTiong UNIKA Kkal epyaheia, TTpETTel va eival

Kataxwpnuéva, epodiacuéva pe adeia, ac@aliguéva Kai diatnpnuéva e KaAR KataaTaaon.

A) Aurokivnra

e To oxnua TTPETTEl va @épel Adeio KUKAOQOpIag Kal va gival ao@aAIioUEVO.

e To Oxnua TTPETTEl va £xel TTEPACEl ToV TTEPIOBIKO €Aeyxo Tou KTEO.

e To oxnua mpétel va eépel KIBwTio A’ BonBeiwv.

o To Oxnua TTPETTEI VO QEPEI TTUPOORECTHPA.

e To oxnua TIPETTEl va eival €QOBIOOPEVO PE KAWTTIVO TTPOOTACIAG, ME NXNTIK KOpva Kal
QWTEIVO arjua KaTd TNV OTTIoOEV.

o  YTApXel TO OeATIO KATAAANAGTNTOG KABE pNXAVAPOTOG TO OTTOI0 EAEYXETOI KOl avaBewpeiTal
Kal TO OEATIO OUVTAPNONG TO OTTOIO EVNMEPWVETAI ATT TOV CUVTNPNTI TOU £PYOTAgiou.

e O 00nydg TOu QUTOKIVATOU QEPEI KAl TNV €UBUVN TNG KAAAG KATAOTOONG TOU OXNMOTOG KAl
EVNMUEPWVEI UTTEUBUVA ATOUA TOU CUVEPYEIOU VIO TUXOV ETTIOKEUEG.

o [pémmel va yiveTal TOKTIKOG EAEyXOG OTA PPEVA, TNV KOPVA, TO GWTA TOUG UAAOKOBAPIOTAPES

Kal Ta AOITTG CUCTAPATA AOQAAEiag.
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Mpémer va dévovTal ye ao@AAEIa T QOpPTIa TTPIV EEKIVIOEI TO OXNMA.

Amrayopetetal va TTNOATE aTTO OXNMATA A va avePaiveTe OTav auTd Ogv £XOUV OTAUATACEI
TeAEIWG.

AtrayopeUeTal TO KATIVIOPA OTAV YiveTal avepodlaopog o€ KAUOIYA Kal N Unxavh TTpETTEl va
gival oBnoTn.

AttayopeUeTal n @OPTWON TWV OXNUATWYV TTEPICCATEPO OTTO TO PEYIOTO ETTITPETTOUEVO.

Mpémer va yivel 1I81aiTEPOG EAEYXOG YIa TNV KAAR AgIToupyia Twv @pévwy Kal TN KOPVAG.
AtrayopeUeTal n Xprion Twv oXNUATWV yia GAAEG Epyacieg At AUTEG yia TIG OTTOIEG £XOUV

KOTOOKEUAOOEI.

B)®oprwréc

To dxnua TpéTTel va @Epel Adeia KUKAOQOpIag Kal va gival aoc@aAiouEVo.

To oxnua TpETTel va £xel TTepdoel Tov TTEPIOdIKO éAeyxo Tou KTEO.

To 6xnua mpétrel va eépel KIBwTio A’ BonBeiwv.

To dxnua TTPETTEl va QEPEI TTUPOOBECTIPA.

To oOxnua TTpETTel va €ival €QOBIACUEVO PE KAUTTiVA TTPOCTOCIOG, ME NXNTIK KOpva Kai
QWTEIVO arjua KATd TNV OTTICOEV.

Ymdpxel 10 OeATio KATAAANAOGTNTAG KABE PNXavruaTog TO OTTOI0 EAEYXETAI Kal avabewpeital
Kal TO OEATIO OUVTAPNONG TO OTTOI0 EVNMEPWVETAI ATT TOV CUVTNPNTI TOU £pyOTagiou.

O1 opTWTEG QUTOI VIO TNV PEIWOT TWV KAUCAEPIWV €XOUV KOTOAUTN Kal @EPOUV QiATPO vePOU.
‘Exel avapTnuévoug TTPOBOAEIG TTOU Kal XPNOIUOTTOIEI.

H xprion Twv @opTWTWY QUTWV €ival HOVO yia TNV epyaagia TTou TTPORAETTETAI (METAPOPA KOl
@OPTWON TTPOIOVTWY) KAl YiveTal HOvo atréd e§ouciodoTnuéva aTopa (XEIPIOTAG).
ATTOyOpEUETAl N PETAPOPA TOU TTPOCWTTIKOU PEoa oTov KAdOo, TTapd PYOvo €4Av O QOPTWTAG
gival epodiaopévog pe €101KO KAAGBI To o1roio TTANPOoI TIG TTPodIayPaPES (KOUTTAOTH, KOAR
KOTOOKEUR, OWOTO OTEPEWHA ETTAVW GTOV QOPTWTH).

ATTayopeUETal N XPNOIUOTTOINON TOU KABOU YIa QPeVAPICHa TTapd JOVO a€ hJEYAAn avaykn.

EmBewpeital kaBnuepiva n oTdBun Tou vePoU Kal CUUTTANPWVETAL.

) Fepavoi

To éxnua mpétrel va @Epel Adeia KUKAOQOpIag Kal va gival ao@aliouévo.
To dxnua TpéTTel va €xel TTepdoel Tov TTEPIOdIKO éAeyxo Tou KTEO.
To 6xnua mpétel va eépel KIBwTio A’ BonBeiwv.

To 6xnua TTPETTEI va PEPEI TTUPOCRECTAPA.
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To oxnua TpéTel va gival €QOdIOCPEVO YE KOUTTIVO TTPOCTACIOG, ME NXNTIKA KOpva Kal
PwTEIVO oA Katd TNV OTTIOBEV.
Ymapyxel 1o eAtio KATAAANAGTNTAG KABE PNXavriuaTog TO OTTOI0 EAEYXETAI KAl avaBEwPEITal

Kl TO OEATIO OUVTAPNONG TO OTTOIO EVNMEPWVETAI ATTO TOV CUVTNPNTI) TOU EPYOTOSiOU.

H ocwoTn xprion Twyv yepavwv e§ac@aliletal 6tav eAéyxovTal KatdAAnAa ta akdAouBa onueia :

Alaypdapuota ao@aAlous QopTiou.

IkavoTNTa TWV INXAVIKWY BApoUAKWY.

duon Tou £ddgpoug.

Kaipikég OUVBAKEG: GTTvOoIa, KATT

Na diarnpouvral TTdvra o€ €TTAPKEIA OAA TO PNXAVIKA KAl NAEKTPIKA BAPOUAKA TWV YEPAVWV
KOl OUVTNPEI CUCTNUATIKA TA UnXaviuara.

Na gAéyxetal kaBnuepiva n kardotaon Twv CUPPATOOXOIVWYV Kal va avTiKkaBioTouvTal ue TNV
TTPWTN €vOeIgn PBoPAC.

Otav 70 alwpPOUPEVO UTTPATOO €ival €TOIMO, va UTToAoyiCeTal TO VEKPO OnuEio Kal va yivetal
QKPIBAG EKTIMNON yIa TNV CWOTA Kal ac@aAr €dpaacn Tou yepavou.

OAol o1 yavt€ol TTpétrel va ouvodedovTal aTmod PNXAvIoUoUG ao@AAEIag £vavTl €TIKIVOUVWV

XOAQPWOEWV TWV QVAPTHTEWV.

A) SkaAwaoiég

O1 k&BeTeg Baoeig Twv okaAwalwv Ba Bpiokovtal o€ oTabepr Baon.

OAeg o1 okaAwoiEg 3m 1 TepICOOTEPO TTAvw ATt TO €00QOG Ba eival £QOBIAOUEVES UE
KIYKAIDWUATA aoQaAgiag OTIG avoIXTEG TTAEUPEG TOUG, GUN@WVA WE TIG OXETIKEG OIATALEIG.
Ac@an péoa Tpoofacng Ba TTapéxovTal o€ OAa Ta eTTITTEDA £PYACIiag TNG OKAAWOIAG.
NAauBavovtag utmoyn 1a MM.A. 447/75 ka1 778/80 o1 cavideg Twv OKOAWCIWV TTPETTEl va
emBewpouvTal Kal va dokipadovTal TTpIv ato KABe eykardoToon.

Oa eykabioTavral TTPOCTATEUTIKA YEIOA OTIG AVOIXTEG TTAEUPEG TWV OKAAWOIWY, TTPOKEINEVOU
va atmmo@eUyeTal N TITWON TwV PYaAgiwv, UNIKWV 1 Tou eE0TTAIGHOU.

Agv Ba XpnOIYOTIOIEITAI OKAAWOIA TTOU €XEl UTTOOTEI {NUIEG PEXPIG OTOU ETTIOKEUOOTE Kal
EVIOXUOEI.

O Avdadoxog Ba efaocpalioel waTe OAEG O OKOAWOIEG TTOU XPNOIYOTToIOUVTal atmd TOug
epyagouevoug va BpiokovTtal og ac@aAr katdoTaon.

21N okaAwoid Ba uttdpxel TTavia pévo To UAIKO TTOU XPNOIMOTTIOIEITAI TN OTIYMN €KEivn Kal

TToTé O€V Ba UTTEPPOPTWVETAI.
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E) AopaAtokoeres

o > 0 Np =

O XeIpIOTAG TOU aOQAATOKOTITN TTPETTEl va Ol0BETEl TOV OKOAOUBO TTPOCWTTIKG €EOTTAICHO
ao@aAeiag:

MpooTareuTikd KPAVOG.

avTia epyaoiag

MatrouTola ao@aAgiag

AvakAaoTIKO YIAEKO, KOKKIVOU - AOTTPOU XPWHATOG

QraoTideg yia TTpooTacia améd Tov 86pufo.

O1 1IpAVTEG KIVAOEWG TOU TPOXOU KOTING TTPETTEI VO PEPOUV TTPOOTATEUTIKO KATTAKI.

O KIivnTrpag Tou aCQAATOKOTITN TIPETTEI Va QEPEI EEATHION Yia TRV peiwaon Tou Bopufou.

O Oiokog Tou OO@AATOKOTIT TTPETTEI VO QEPEI TIPOQUACKTAPA GE OAn TNV TTEPINETPO TOU,
€KTOG TOU ONMEIOU KOTTAG TNG OCQAATOU.

MpétTel va uTTAPXOoUV KWVOI yia TNV TTapdKapyn TnNG KUKAo@opiag Kail yia 6Ao 1o PAKOG TNG
QO0@AATOKOTING.

Mpémer va TotroBeToUvVTal KATAAANAEG TTIVAKISEG avayyehiog KIvOUvou Kal UTTapéng epyaciwy,

MTTPOOTA ATTO TO PETWTTO TNG GOPAATOKOTIAG.

2T) HAektpoouykoAAnoeig

'OAo 10 TTPOCWTTIKG TTPETTEI VA PEPEI TTATTOUTOI0 ACQPAAEIOG, TTPOOTATEUTIKO KPGAVOG Kal YAVTIO
epyaoiag. EmiTAéov oI oUyKOAANTEG TTPETTEl va @E€pouv depudTiva yavTtia kal TTodid, yia
TTpooTOCia ATTO Kawiuata Kal akTIvOBoAia, KaBwg Kai 181Ky HGoKa OUYKOAANONG.

To H/Z mpémel va BpiokeTal g€ TOAU koA katdotaon. O Tivakag diavourg 1oxuog Tou H/Z
TPETTEl va gival TTAAPNG ME TIG AOQAAEIEG TOU, XWPIG OTTAoOUEVOUG OIOKOTITEG, YUUVA N
Koppéva KoAwdia péoa oTtov Trivaka. O Trivakag TTPETTEI va QEPEI NAEKTPOVOUO Blavoung Kal
TIPETTEN VA €ival YEIWPEVOG.

O utreuBuvog epyodnyodg uttoxpeoUTal va avTIKABIOTA auéows NAEKTPIKA KaAwdIa ue @Bopd
otnv  poévwon Toug. ETmiong amayopedeTal n  XpAon OTIACUEVWY  Kal  TTPOXEIPA
ETTIOKEUAOUEVWV QIG.

O1 pnxavég ouykOAAnong TIPETTEl va gival 0€ TTOAU KOAr KATAOTOON, XWPIS POBapUEVES
HovWOoEelG KoOAwdIwV Kal akpodekTwyv. PBapuéva KoAwdia, CTTACUEVOI AKPODEKTEG I
OTTAOMEVEG  TOIUTTIOEG NAEKTPOOUYKOAANONG TIpETel va  avTikaBioTavial auéowg atrd
Kaivoupyla.

Ta nAekTPIKA £pyalgia xe1pOG (TT.X. TPOXOi) TTPETTEI va gival EQOdIACUEVA UE TTIPOPUAOKTPES

ylo atmmoQuyn €TTAQAG XEIPWV ME TOug OIOKOUG KOTIAG. ATrayopeUeTal n Xprnon Twv
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HNXAVNUATWY QUTWV XWPIG TOUG TTPOPUAOKTAPEG.

o Ta nAekTpiKG KaAwdIa TTOPOXNG 10XUOG O€ NAEKTPOOUYKOAAAOEIG, NAEKTPIKA €pyaAcia,
MTTOAQVTECEG, KATT. MpéTTel va pnv gival prepdepéva, TTeTapéva otnv Ao@aATo yiati augdveral
0 Kivduvog @Bopdg.

e FEIBIK&A KouBoUkAid, pE poOUCOUGdEG TIPETTEl va  UTTAPYXOUV OTO  XWPO  Twv
NAEKTPOOUYKOANACEWV. Méoa ekei TTPETTEI va BPioKOVTal HOVO Ol NAEKTPOOUYKOAANTEG TTOU
EKTEAOUV TNV OUYKOAANCT, dNUIOUPYWVTAG £TC1 £€vav XWPEO aTToPOvVWwong, atmmd TO UTTOAOITTO
BonBénTIKO TTPOCWTTIKO.

o BonBnTikdg eCOTTAIONOG OTTWG YABRPIEG , KPIKOTTAAAYKA , INAVTEG KTA. TTPETTEI va eAEyXovTal
TIPIV TNV XPAON TOUG , WG TTPOG TNV AVUWWTIKI TOUG IKOVOTNTA KAl TRV KATACOTAOH TOUG.

e AmayopeUetal pn  €§ouclodoTnuévo  TTIPOOWTTIKO va  eKTeAEl  OuykoAAnoelig. OAol ol
OUYKOAANTEG TTPETTEI Va £X0UV TTIOTOTTOINBE aTTO KATAAANAO ypageio.

e Kdbe oguvepyeio CUYKOAANTWYV TTPETTEI va PEPEI KATAAANAO TTUPOGRECTAPA.

Z) KarafiBaouog aywyou o€ Xavraki

'OAo 1O TTPOCWTTIKO TTPETTEI VA QEPEI TTATTOUTOIA GCPAAEING, TTPOOTATEUTIKO KPAVOG Kal YAVTIO
epyaciag. O utrelBuvog Tou ouvepyeiou uttoxpeoUTal, va €AEYEEl TNV AVUWWTIKA IKAVOTNTA TOU
BonOnTIKoU £€OTTAIOUOU (TT.X. IMAVTEG , KPIKOTTAAAYKA , YABPIEG KTA.) KAl va avTIKABIoTd £EOTTAIONO UE
@Oopég. ATTayopeUsTal TO KATEBAOUA TOU aywyoUu £QOCOV UTTAPXEl TTPOOWTTIKO PECA OTO XAVTAKI.
Ai1ddpopog kKukAopopiag TTPETTEl va dnuIoupynBei Ye KWvoug, yia TRV SIEUKOAUVON TOU TTPOCWTTIKOU

KAl JNXavnuaTwy, yia To KatéBacua Tou aywyou.

H) Zuvrripnon Mnxavnuarwy kar E§omrAiouou

MNa tov e€omAIoo Tng d1adiIKaoiag cuvTApnong IoXUouy :

YTrdpyxel 70 deATIO KATAAANAGTNTOG KABE PNYXOVAPATOG TO OTTOI0 EAEYXETAI KAl avaBewpeiTal,
Kal TO OEATIO OUVTAPNONG TO OTTOI0 EVNMEPWVETAI ATT’ TOV CUVTNPNTH TOU £pyOTagiou.

o Ol 00nyieg Kal 01 TTPOBIAYPAPES TWV KATAOKEUGTTWV.

e AmrayopeUeTal n XpAon epyaAciopunxavwy (TOpvog, @PECES, TTPIOVOKOPOEAEG, TTAGVA, KATT)

aTré TTPOCWTIA KN £§a0KNUEVA KAl AKATAAANAA yIO TO XEIPIOPO TOUG.

o AmrayopeUeTal n o{uyovokOAANGn Kal NAEKTPOKOAANCTN av auTdg TToU TNV €KTEAEl dev Exel
TTPONYOUNEVWG €QOodIaOTEl e OAA TO ATOUIKA TTPOCTATEUTIKA Péoa (yia Tnv TTPOCTACia Twv
MOTIWV, TOU TTPOCWTIOU, TWV XEPIWV, TwV TTOdIWY Kal TOU CWHATOG), KATA TNG QWTIAG, TNG
QKTIVOBOAIQG Kal TwV TTUPOKTWHEVWYV TEPAXiIWY EKTTAIBEUPEVA, apuodia Kal EE0UaIodoTnUEVa.

e AmayopevUeTal auoTnpd n €eKTEAEON nNAEKTPOAOYIKAG epyaciag o€ nAekTpikG  SikTua,
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EYKATOOTAOEIG, CUOKEUEG KATT, av dev BeBaiwBei ammdAuTa n aoc@aAig SIOKOTIF) TOU NAEKTPIKOU

PEVUATOG.
e JuvTiipnon unxaviopou n eComAicpoUu o€ Kivnon atrayopeUeTal OTTOU N €TTAPR UE TO

KIVOUUEVO PéPN UTTOPEI VO TPAUUATIOEI TOUG £PYACOPEVOUG.
o AkOAouBeg TTpouAdtelg empBAaAAovTal, OTToU aTraireital amd Tn diadikaoia cuvTpnong va
TTapapével o€ Asitoupyia o EOTTAIONOG :
- (1) O1 epyalbuevol TTou aoxohouvral Pe TIG dladikaoieg auTéG Ba eival TTARPWG eKTTAIBEUPEVOI KAl
e€ouoiodoTnuEVOl va eKTEAEOOUV TNV Sladikaaia auTh.
- () ©a kabopioTei pio acealig diadikacia yia KEOe TepimTwon kai n diadikacia Ba eivai

O1a0£01un Kal av gival TTPaKTIKO, Ba UTTAPXEl SITTAQ GTOV PNXAVIOUO.

A.EIAIKA METPA ANA EPTAZIA

1. OPYITMATA

Ta opUyyaTa yivovTal Je EKOKAQEIG Kal popTnya peta@opds. O1 xeiploTég Ba gpovTifouv WaTe
TO PNXavAuaTa Kal Ta oxAuata TTou Ba xpnaoiyotroinBouv va £xouv €miBewpnBei Kal va gival cwoTa
ouvtnpnuéva. MNa Tov Adyo auto uttdpxel To BIBAI0 oUVTAPNONG TO OTTOIO EVNUEPWVETAI Kal EAEYXETAI
atré Tov Mnyaviké Ao@aleiog.

Otav gykaBioTaTtal UTTOOTAPIYHA 1 a@aipeiTal aTn @Aon TwV EKOKAQWYV, N epyacia Ba yiveral
KOTA TPOTTO WOTE VA PNV eKTIBeVTal 0€ KivOuvo o1 EpyalOuEVOL.

O1 kAio€Ig Twv TTpavwy €ival TETOIEG TTOU aTTayopeUouv TNV KatoAioBnon eddagoug. Map’ 6Aa
autd oOmou avakaAuTTeTal xaAapry Cwvn Ba OoTaPOTOUV Ol €PYOOieg €KOKAPAG Ewg OTOU
oTaBepoTroinBei To £€da@og.

O xwpog gpyaciag Ba diapopPwbei £T01 WOTE va gival AEITOUPYIKOG, a0QAAAS, TTPOCTTEAACINOG,
Kal N €MAOYA Twv PNXavnuaTwy Ba yivetal TTAVTa PE TEXVIKA KPITAPIA aTr TOV UTTEUBUVO PNXavIKo
KOTOOKEUNG. Ta pnyxavAuaTta (TOATTEG, QOPTNYA PETAPOPAG, TTpowdnTtrpeg, dlaTpnTikG uTTaiBpwy,
@OPTWTEG KATT) Ba gival epodiacuéva pe kautriva TUttou ROBS kai ye nxnTikG Kal gwTeve oripa Katd
TNV omoBodpounaon. Oa £xouv @odIaOTEI A0PAAWG PE TTUPOCRECTHPA , KAl N XPron Toug Ba yivertal
povo atrod e¢ouaiodoTnuéva AToua.

Katd tnv @don Tng gpyaciag autng €mBewpouvTal Kabnuepiva Ta OToIXEia TNG £TOI WOTE va
UAOTTOIEITOI N CWOTH KOI A0PAAr] KATOOKEUT).

Otrou 1O TTPAVA €YKUpPOVOUV KIvOUVOUg KaToAioBnong , Ba AauBavovral yérpa mpo@uAagng
(TrpooTaTeUTIKG YEioQ KTA).

Otrou atraiteital Ba KATAOKEUAZETAI KOUTTOOTH QOQAAEIAG, eV OTTOU eV EKTEAOUVTAI EPYOTIEG,
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Ba TotToBeTEITAI TAIVIO AOPOAEIQG.

2. 2IAHPOX ONAIZXMOX

O1 epyaaieg yia Tnv T0TTOBETNON CI1IBNEOU OTTAICPOU  a@opoUV £TTi TO TTAEIOTOV £PyaCOieg o€
uyog.

Qg emiTEdO £pyaTiag XpnOIUOTTOIOUVTAl KIVNTEG TTAOTQOPUES (OKAAWOIEG).

O1 k@BeTeg Baoelg Twv okaAwoIwv Ppiokovtal oe oT1aBepr] Bdon, TAvw o€ Afova, O OTT0I0g
EMTPETTEI EAEYXOUEVN ONIOONON ETTAVW O€ PAYEG.

OAeg o1 okaAwolég 3m A TePIcoOTEPO TTAvw atmd TO £€D0QOG Eival QPODIAOUEVEG UE
KIYKAIDWUATA aoc@oAgiag OTIG avoixTEG TTAEUPEG TOUG, OUP@QWVO  UE TIG OXETIKEG OIaTALEIG.
EykoBioTavral TTPOCTOTEUTIKA YEIOQ OTIG AVOIXTEG TTAEUPEG TWV OKOAWOIWY, TTPOKEINEVOU VO
aTTOQEUYETAI N TITWOTN TWV EPYAAEIWY, UAIKWV 1 TOou £€0TTAIGHOU.

O Avadoxog 6a etaopalioel waTte OAEG Ol OKAAWOCIEG TTOU XPNOIJOTTOIOUVTAl ATTO TOUG
epyagduevoug TNG va Bpiokovtal o€ ao@aAr] KataoTaor. AuTO 1I0XUEl EiTe €Kouv aveyepBei amd Toug
epyafouévoug Tng, €ite OXI.

21N oKaAWOId Ba UTTAPXEl TTAVTA JOVO TO UAIKO TTOU XPNOIYOTIOIEITAI TN OTIYUL EKEIVN KAl TTOTE
Oev Ba UTTEPPOPTWVETAI.

Ac@alf péoa TpooBacng Ba Trapéxovral o OAa Ta ETTITTEDA £PYACiag TNG OKAAWOIAG.

MNa tnv ac@dAcia Twv gpyadopévwy Baciko pdAo TTaidel n KaBaApIOTNTA Kal N TAKTOTIOINCN Tou
XWPOU yla Ta oTroia Ba yiveTal Kal auoTnpog EAeyX0G atro ToV appodIo PNXavIKO.

3. 2KYPOAETHZH

Ta ox€dia kal o1 TTpodlaypa@és Twv fuAoTUTTwy Ba Kpatouvial OTo €PYOTASio evoow

KaTaokeudgovtal ) Xpnoigotrolouvtal ol EUAGTUTTOl. O1 otroiecdrTToTe aAAayég Ba e€ouaiodoTolvTal
atrd Tov UTTEUBUVO PNXavIKo.

O1 EuAhoTuTTOI Ba KaTOOKEUAZOVTAl KOTG TPOTTO TETOIO WOTE VA €ival eyyunuévn n avioxr Toug
oTn GOPTION TOU VWTTOU OKUPOBEUATOG, TOOO OTOV TTUBUEVA OO0 Kal OTOUG TOIXOUG.

Tnv wpa TG OKupodETnong, OAol ol gpyaldpevol TIPETTEl va Bpiokovial KATw aTTd Toug
EuANOTUTTOUG, O€ BEoeIg OTToU Oev €xel TOTTOBETNOEI oKUPGDEUQ.

Katd 1n didpkeia TG okupodETNONG, XPNOIMOTToIoUVTal dovnTéEG OKUPOBEUATOG ATTOKAEIOTIKA
TUTTOU TTETTIECUEVOU Q€PA 1} NAEKTPIKOU.

Emimedo epyaciag atmoreAei kivntA TTAATQOPUA TTAPOPOIO QUTAG TWV EPYACIWV TOTTOBETNONG
015npou oTrAiIopoU.

Agv Ba e@apudlovTal GopTia oe OKUPODEUA TTOU BeV €XEl TKANPUVEL, EKTOG EAV ETTITPETTETAI ATTO
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TIG TTPOdIAYPAPES TWV EUAOTUTTWV.

Otrou mrapatnpeitar aduvapia, kabiCnon f Tapaudpewon Twv EUAoTUTTWY, Ba OTaUATACEI
auéowg n @opTwaon kai dev Ba favapyioel PEXPIG OTOU ETTIOKEUAOTEN 1] evioxuBei o EUAOTUTTOG.
AlopBwTIKEG evépyeleg Ba ekTeAouvTal uTTd TNV dueon emiBAewn Tou uTTEUBUVOU pnxavikou, O OTToi0g
Ba eCaopaAilel 611 ol epyacieg va ekTeAoUvTal XWPIG KivOuvo yia OTTOIoVOATTOTE.

O1 akpeg TOU OTTAICPOU TTOU TTPOEEEXOUV Kal aTTOTEAOUV KivOuvo yia Toug gpyalouevoug Ba

@uAdooovTal KatdAAnAa.

4. HAEKTPOMHXANOAOIIKE EPTAZIEY

O1 H/M epyaoieg Ba yivovtal povo armd egouaiodotnuéva droua. O1 epyacieg TTou yivovTal o€

Uyog Ba emTpETTOVTal HOVO EQOCOV N OKOAWOIA £pyaaiag TTANPOI TIG TIPOUTTOBETEIG TTEPI OKAAWCIWY,
OTTwG avagéperal TTapatrdvw. O XWwpog TTPooTréAaong Ba TTiHEAEITAI £TO1 WOTE VA TTAPEXETAI AOPAAN
TTPOCRACN Kal 0 XWPog epyaciag Ba kabapifeTal Ye TO TTEPAG TWV EPYATIWV.

Mpiv ammd kaBe epyacia Ba SIOKOTITETAI N TTAPOXH PEUPATOG WOTE Ol EPYACIES va yivovTal JE
acQaAeia.

Aev Ba ekTiBevTal KaAwdia Kal aywyoi utré Taon.

Alavopr

O Avddoyog eival utrelBuvog yia To oUoTnUa TIPOCWPIVAG NAEKTPIKAG Olavoung aTo €pyo
KaBWG Kal yia Ta YETPa aocPaleiag TTou oxeTiCovTal UE AuTO.

Ta kaAwdia TTOoU PpiokovTal €TTi TOTTOU UTTORAGAAOVTAI OXEDOV AVATTOPEUKTA O€ OKANPA
yetaxeipion. TMpiv amd Tnv  evepyoTroinan OTTOIOUBATIOTE MEPOUG  €VOG  VEOEYKOTEOTNUEVOU
NAEKTPOAOYIKOU GUCTHMATOG 1} TOU EEOTTAICHOU Tou, auTO TTPETTEN va eAEyxeTal BI€odIKd. H ao@dAcia
e€aopaliCeTal aTTO TOKTIKA €TTIOEWPENON Kal diaTrpnon.

©a TotroBeTouvTal TTIVaKidEG TTou Ba avaypdpouv «KINAYNOZ — YWHAH TAZH» kovtd oTov
NAEKTPOAOYIKO €EOTTAICUO TTOU €ival TTPOCITOG OTOUG £PYAlOPEVOUG Kal AEIToupyoUv PE uywnAn Kai
uéon tdon.

Agv Ba amoBnkevovTal ) TOTTOBETOUVTAI EUPAEKTA UAIKA KOVTA O€ NAEKTPOAOYIKO EEOTTAIGUO.

OMlol o1 dilokéTITEG dlavoung Kai gAéyxou Ba onueiwvovTtal KaBapd woTe va @aivovtal Ta
gnxavriuara r o €E0TTAICHOG TToU EUTTNPETOUV.

2e OM TO €TMKivOUva pnxaviuata Ba  uTTApXOuv TTPOEIBOTTIOINTIKEG TTIVOKideg TTou Ba
kataypdgouv «AMTAFTOPEYETAI H EIZOAOZ» , «KINAYNOZ — YWHAH TAXZH».

OAa 10 nAekTpIK@ pnxavrpata dgv Ba eykaTaAgiTTovTal TIPIV TNV OTTOCUVOECH TOUG aTTd TO
NAEKTPIKG BiKTUO.

210 gnxavAuparta mou TpopodoTtouvTal ye péon téon n Ceuén kai n améleusn yiveral ammo aveu
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@opTiou Kal TTAvTa atmo eoucIodOTNUEVO ATOMO.

H epyacia pe nAektpo@dpo e€EOoTAIOUO, PTTOpEl va eival ao@aAAg oav epyacia o€
ATTOPOVWHEVO £COTTAICUO, AV TA TTAPAKATW TNPoUvTal :

a) Mpétrer va uttapxel KAaTdAANAnN yvwon Tou eE0TTAIGHOU Kal TG BOUAEIAG TTOU TTPETTEN VA YiVEl .

B) Av uttapxel katrola ap@iBoAia, Tpétel va ¢nTndei n yvwun evog avwTtéPou I uTreubuvou
arouou.

y) H epyaoia mpétmel va oxedIddeTal TTPOCEKTIKA TIPIV TNV évapén.

O1 emdlopbwoeIg yevvnTPIWY PEUPATOG Kal KABE pnxaviopou pe nAekTpikd mTpoBAAuaTta, Ba
yivovTal yévo atréd uttelbuvoug Tou £pyou NAEKTPOAGYOUG.

O1 aywyoi 8a avapTouvTal Jakpid a1t dikTua VEPOU Kal aépd, TTPOPUAAYHEVA OTTO ETTOQN PE
unxavAiuata kal avBpwiroug. KaAwdia kai ouvdeopol o1 oTroiol €xouv @Bapei Ba emokeudlovTal
auéowe.

O pnxavoloyikog €EoTTAIOPOG 0 otroiog eival nAekTpokivntog Ba yeiwverar (autdg 1 o

UTTOOTOOPOG) TTPOKEINEVOU Va SI0C@AAICETAI N A0QAANG AEITOUPYIO TOU PNXAVAMATOG.

5. EPTAZIEY OAOMOIIAY — ASDAANTIKA

H epyacia auth amaitei Tautdxpovn Aeiroupyia TTOAWVY pnx/Twv. Ta pérpa TTpooTaciag €I0IKA

yla Tov EOTTAICUO ava@épeTal o€ AAAN TTapAaypaPo.
H epyaocia autry cuvrovifeTal attd €uTTeipo €pyodnyod. Q¢ Tpog Tn @uon Tng Oev aTTOTEAE]
1IB1aiTEPA ETTIKIVOUVN €pyacia, EpOOOV TNPOUVTAI Ta EAAXIOTA HETPO AOPOAAEING TWV INXOAVNHATWY.

O xwpog epyaciag diatnpeital kaBapdg, TTPOCTTEAACINOG Kal AEITOUPYIKOG.

6. *YNEPIEIO

OMo 10 TIPOOWTIIKG TIPETTEl va OIaBETel TTATTOUTOIO aO0@aAgiag, ydAvTia epyaciag  Kal
TIPOCTOTEUTIKO KPAVOG. ETITTAéoV, 01 OUYKOAANTEG TTPETTEl va BlaBéTouv deppdTiva yavTia Kal TTodid,
yla TTpooTacia a1rd KawiyaTta Kal akTivoBoAia, KaBwg Kal TNV €I0IKr Jaoka GUYKOAANoNG.

O1 Tivakeg dlavoung 10x00¢ TTPETTEN va gival 0€ KOAN KaTdoTaon, TTAAPNG, ME TIGC QOQAAEIES
TOUG, XWPIG OTTOOUEVOUG OIOKOTITEG, XWPIG Yupva KaAwdia, XwpiG OTTACOUEVOUG OKPOOEKTEG Kal
yvelwpévol. Ta kaAwdia Tpo@odooiag UTTOTTIVAKWY, NAEKTPIKWYV €PYAAEiwv, NAEKTPIKOU @oUupvou
TTpoBéppavong NAEKTPOdIWV Kal NAEKTPOOUYKONACEWV TTPETTEI VA NV €X0UV PBOPEG OTN Hovwon
TOUG KOI VO HNV €XOUV OTTAOPEVOUG OKPOBEKTEG. O UTTEUBUVOG TOUu Cuvepyeiou uTtoxpeoUTal Vo
QVTIKATOOTHAOE! ahéows @Bapuéva KaAwdIa Kal aKpOodEKTEG, HE AAAa Xwpig PBopPEG.

O1 pnyxavég OuykOAAnong TPETTEl va Bpiokovral o€ KOAAR KaTAoTAOn, XwpPic @Bapuéveg

Hovwoelg KOAwdiwv Kal akpodekTwyv. PBapuéva kaAwdIa, OTTAOUEVOl  AKPOOEKTEG | OTTOOUEVEG
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TOIPTTIOEG NAEKTPOOUYKOAANCONG TTPETTEI VA avTIKaBioTavTal auéowg he Kaivoupyia.

MmroukdAeg ofuyovou Kal aceTIAivng TTPETTEl va gival oTaBepd depéveg oTa €10IKA KOPOTOIO
METOPOPAG 1 o€ PYETAAIKA OoKApIa. ATTAYOPEUETAI OI UTTOUKAAEG va TOTTOBETOUVTAI KOVTA OE TTNYEG
avagAeéng. Ta kaAwdia agpiou dev TTPETTEI va EXouv QBOPEG 1 BlappoEg. 210 TEAOG TNG AsiToupyiag
TOoug TTPETTEN va KAgivovTal o BaABideg TTapoxng agpiou, TTou BpiokovTal TTAVW OTIG UTTOUKAAEG, KAl TO
KaAWSIa agpiwv TTPETTEI va TUAIyovTal TTPOOEKTIKA Kal &I VO TTOPOPEVOUV TTETAPEVA OTO TTATWHaA. Ol
MTTOUKAAEG TTPETTElI va Bpiokovtal TTdvia o€ 0pBia Béon. MTToukdAeg oguydvou kal aoceTiAivng dev
TIPETTEl VA ATToOnKeUOVTAI OTOV iBI0 XWPO.

O xwpog Tou cuvepyeiou TTPETTEI va SIaBETEl KATAAANAOUG TTUPOCBECTHPEG.

ZYNHMMENOI NINAKEZX

2TOUG TTIVOKEG TTOU aKOAOUBOUV TTAPOUCIAETAI JIO KATAYPAPT TwV KIVOUVWY TTOU EVOEXETAI VO
egpavioTouv  katd TNV ekTéAeon Tou €pyou. Or1  TIivakeg ouvtiBevral  opigdvTia  aTTo
TTPOKATAYEYPAPMPEVEG «TTNYEG KIVOUVWV» Kal KATAKOPUPO OTTO MUn TTPOKABOPIOUEVEG «PAOEIS Kal
UTTOQAOEIG EpYATiag.

‘ET01 yia KGBe @Aon / uTto@Acn €KTEAEONG TOUu £pyou, OTTWG QUTEG €XOUV KOTAYPAQEI,
€monuaivovTal ol Kiviuvol TTou eVOEXETAI VO TTAPOUCIaOTOUV. H eTTIOApavon yiveTal ge TNV avaypagn
Twv apiBuwv 1, 2 4 3 oToug KOPPBOUG Tou TTivaKa, OTTOU avTioToIXa evioTTieTal TTOavA TThyn KIvoUvou.
ToviCeTal 0TI N Xprion TwWV APIBUWY Eival UTTOKEIPEVIKI KOl OTTOBIOEI TNV AVTIANWN TOU OUVTAKTN IO TNV
£viaon Twv KIvoUuvwy.

> € YEVIKEG YPAUUEG Ol BOCIKEG ApXEG XPNOIMOTIOINONG TWV ApIBPWY auTwy gival ol €EAG:

O apIBudg 3 xapakTnpiCel TTEPITITWOEIG OTTOU OIATTICTWVETAI OTI:

€ite (i) N TNy Tou KIVOUVOU gival ouveXwg TTapoloa KaTa Tnv eeTagdopevn @daon / uttopdon
gpyaciag (1r.X. Kivduvog Katdppeuang KaTd TNV ekaka@r) BepeAiwv SiTTAa g€ TTaAaid oikodoun)

gite (i) o1 101aiTEPEG OUVOAKEG TOU €pyou dnuioupyolv augnuévn mOavoTNTa ETMIKIVOUVWY
KaTaoTAOEWY, (T1.X. Kivduvog aoToxiag Twv TIPOVWV €EKOKAPNG, OTav To €5agog Eeival PIKPAG
OUVEKTIKOTNTAG, I UDPOQOPEI KATT)

gite (i) o kivduvog eival TTOA0 coBapdg, €0Tw Kol av n moaveTnTa va emOUBE gival
mepIopiopévn (T.X. Kivouvog €kpnéng AGyw amrpooekTng XPAONG NAEKTPIKOU PEUPOTOS M YUMVAG
@AOYaGg g€ XWPO atroBrKeuaNng EKPNKTIKWY A o€ Oe§aUEVH) KAUTTHWY)

O apIBudG 1 xapakTnpilel TTEPITITWOEIG OTTOU OIATTIOTWVETAI OTI:

gite () n TNyR KIvOUvou ep@avidetal TTEPIOBIKA 1 PE XPOVIKA OlaAeiTovia TPOTO (TT.X.
KivOUVvOI TPAUNATIOUWY OTTO avaTPOTTEG UNIKWYV O€ OIKODOUIKO EPYOTAEIO KATT)

eite (i)  Oev ouvipéxouv €IdIKEG aITieg augnong Twv KIvOUvVwY (TT.X. Kivduvol aTré Tnv Kivnon
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OXNMATWY 0€ £va eupUXwPO UTTaiBpIo epyoTagio)
gite (iii) o kivduvog dev givalr coBapdg, €0Tw Kal av n mOeavéTnTa va moupBei ival peydin
(11.X. Kivduvol atrd TnVv eKTEAEOT UTTAIBPIWY EPYOACIWY O OUVONKEG KAUOWVQ)

O ap1Budg 2 xapaktnpidel TIg BewpoUpeveS WG eVOIAUETES TwV 1 Kal 3 TTEPITITWOEIG.

XaAavdpl, IANOYAPIOX 2022

O ZYNTA=ZAZ H MPOIZTAMENH TOY H MPOIZTAMENH THX
TMHMATOZ MEAETQN AIEYOYNZHZ T.Y.
1. XOPIANOMOYAOY M. XQPIANOIOYAQY AIK. NOTA
MOAITIKOZ MHXANIKOZ MOAITIKOZ MHXANIKOZ AlrP. TONOIrPA®OZ MHXANIKOZ
Wnoelakd

LUTIOYEYPAUMEVO amd
AIKATERINI NOTA
Huepounvia:
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